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Swallow Events are a passionate, leading event and festival operations 
specialist, with vast experience managing all aspects of event infrastructure 
to a wide range of clients and across a diverse number of industries. 


We are equipped to deal with everything from music festivals for up to 
250,000 people through to arts and agriculture shows for 5,000. In 2019 we 
catered for over 1 million customers. Our service is always 100% bespoke 
and delivered uniquely according to the specific requirements of each client.

WHAT WE DO 

* COVID-19 COMPLIANCE  * 
Swallow Events provides a full consultancy service to ensure your correct, legal and appropriate 

compliance with Covid-19 restrictions, which might be affecting your event.



SERVICES WE PROVIDE

Accommodation 
Artist liaison/hospitality
Brand partnerships
Bars 
Car parks 
Cash machines 
Cashless payment 
Catering 
Cleaning 
Covid-19 Consultancy
Digital Marketing 
Emergency Services 
Entry management 

Facilities management
Fencing/gates
Gardening / Landscaping
Graphic design
IT/tech solutions
Legal/Insurance Services
Licensing 
Live Streaming 
Logistics/travel/transport
Marketing & Advertising 
Photography/videography
PR/Communications/Media
Printing services

Production / build
Promotion (street/physical)
Retail stands 
Security  
Signage 
Social media 
Sound and lighting 
Special FX
Sponsorship
Staffing
Ticketing 
Toilets/showers 
Traffic management 

http://www.swallowevents.com


From initial brief to curation, we work with a close number of highly 
skilled and creative event set curators and production companies, who 
amongst many other clients have curated for the likes of Goodwood, 

Soho House Group, Facebook, Snapchat & Vodafone

THEMED SET CURATION - DESIGN



THEMED SET CURATION - INSTALL



BRAND ACTIVATIONS



WHO WE ARE

With over 20 years experience within the events and catering industry. Oli started his early career working for the 
UK's number one planning and buying advertising agency Carat. Heading-up brands within the LVMH group (Louis 
Vuitton, Fendi, Celine, Louwe & Thomas Pink through to E&J Gallo Wines, Amex, Royal Mail & Quicksilver to name 
a few). In 2004 Oli was poached by Associated Newspapers (DMGT) commercial division to head-up their client 
creative solutions team.

In 2007 Oli launched a chain of upmarket American inspired bakeries whilst simultaneously launching Swallow 
Events. Oli sold the bakeries in 2015 to further concentrate on expanding Swallow Events and its now subsidiaries.
 
Oli has consulted and also JV partnered with various well established high street brands, blue chip companies 
and national theatres including The National Trust & The Rose Theatre in Kingston whilst also gaining the reputation 
of being a business turn-around specialist.

In 2018 Swallow Events launched in Australia.
 
Since 2007 Swallow Events and it's subsidiaries have continually grown from strength to strength having won long-
term event catering management contracts for the likes of BBC Countryfile Live, The Times & Sunday Times 
Literature Festival and Cowes Week to name a few, as well as it's sister event catering company having catered for 
over 13 years at over 100 events annually and at some of the UK's most prestigious events including; Goodwood's 
Festival of Speed, Goodwood Revival, Royal Ascot, Cowdray Polo and Glastonbury.
 
Swallow Events and it's group is fast becoming recognised as one of the leading event catering management and 
full service event management and promotions companies within the UK.

OLI
THOMAS
Managing Director



15 years on the front line of the electronic music industry, running events for some of the biggest brands, artists and clubs in 
the world, pioneering the use of online ticketing and delivering logistical, operational and promotional strategies for clients in 
the UK, in Ibiza and in many locations across Europe. 
 
Grego spent 15 years working at Director level for media/communications organisations such as Resident Advisor, Ibiza 
Spotlight and OpenLab, to name a few examples. Grego operated as Commercial Director, Marketing Director and Event 
Director for some of the biggest events in the industry, especially in Ibiza, through clients such as Cream, Resistance and 
Defected. As a result, managing event logistics, infrastructure, operations and delivery has become second nature to me.
  
I’m an expert at delivering projects, on time and to budget. I previously managed procurement projects for the largest local 
authority in Europe, Leeds City Council, managing contract processes for spend up to €1.5 billion. I enjoy building 
relationships and supporting clients to successfully fulfil their project vision. 
 
Clients: 
Creamfields / Cream, Circoloco, DC10, Amnesia, Resistance Ibiza, Ultra Music Festival, Sonar, Defected, Resident Advisor, 
DJ Mag, Mixmag, Ibiza Spotlight, Ibiza Voice, Ushuaia, Hi, Live Nation, Space Ibiza, OpenLab, Ibiza Global Radio, Ibiza 
Sonica, Unum Festival, Sonar, ADE, Afterlife, Privilege, Eden Ibiza, Mallorca Live Festival, International Music Summit, 
BBC, The Guardian, Channel 4
 
Categories/Disciplines: 
Event Management, Event Logistics, Booker, Event Programmer, Artist Relations, Event Planning, Event Infrastructure, On-
site Operations, Ticketing Operations / Technology, Ticket Sales, Promotional Strategy, Promotions (Physical and Digital), 
Media Engagement, Marketing, Journalism, Public Relations, Branding, Communications, Electronic Music, Travel & 
Tourism, Radio, TV, Music, Social Media Marketing, Public Speaking, Advertising Sales and Partnerships

GREGO 
O'HALLORAN
Client Operations & 
Promotional Director

WHO WE ARE



16 years at the forefront of brand and experiential marketing. 
 
A big picture thinker with an eye for detail. I create immersive, interactive and content-rich live events and 
experiences, using a blend of cutting edge design, storytelling, technology and entertainment.  
I have brought strong creative strategy, design flair, production know-how and managerial leadership to 
deliver purposeful and impactful, integrated experiential campaigns for global brands in the UK, US, 
Europe and Australia. 
I foster creative collaboration, lead with passion, empower teams and drive exceptional results.  

Natalie also co-founded and ran the phenomenally succesful Winterwell Festival series
 
Clients: 
Google, Uber, Snapchat, Makers Mark, You Tube, Go Pro, Peugeot, Virgin, Glenfiddich, Nokia, Sony, 
Playstation, Guess, Benetton, Swarovski, McDonalds, Absolut, Asahi, Diptyque, Sunsilk, HSBC, Gillette, 
Johnnie Walker, FedEx, Jim Beam, The Body Shop, The Star, Hendricks, Intel, Arnotts, Ubisoft, Dell. 
 
Categories/Disciplines: 
360 Experiential Campaigns, Brand Activations, Product Launches, Brand Design & Identity, Retail 
Experiences, PR Stunts, Conferences, Pop-Up Shops, Photographic Exhibitions, Packaging Design, 
Corporate Events, Festival Activations, Awards Ceremonies, Media Events, Sponsorship Acquisition and 
Activation. 

NATALIE
VINCINI
Creative Brand 
Activations & 
Partnerships Director

WHO WE ARE

http://www.wix.com/


20 years in Digital Advertising - I have been part of the evolution of an industry and helped shape 
things that are now ‘the norm’ today.

From roles at start ups that pre-date Facebook to global agency groups, my skillset gathered over 
this time is how to run Media buying software. In other words, precisely how to get the most cost 
effective commercial outcome for your event or festival's advertising spend by best use of 
advertising technology.

I was most recently Activation Director – Dentsu Sydney where I ran £60 million spend across all 
digital channels. 
 
Clients: 
Microsoft, Virgin, Air BnB, Jaguar, Land Rover, Air New Zealand, Burberry
 
Categories/Disciplines: 
Genius technology is only valuable if it is practical and scalable. So my expertise with ad platforms 
lets you connect with your most intended audience giving the most efficient ROI (return on 
investment). A very big part of this is about selecting the most worthwhile approach and running with 
it. As there are thousands of ways to do the same thing. Digital has become overly complicated so 
there is huge value in being able to cut through the digital ‘maze’ in order to reach your customer in 
the most cost effective way and at the end of the day to sell as many tickets to your event as 
possible!

STUART 
BROADHURST
Head of Client 
Event Digital Marketing 
and New Media

WHO WE ARE



"We are delighted that Swallow Events brought together a great line 
up of providers at BBC Countryfile Live at Castle Howard from August 
and beyond. They have a strong reputation for sourcing some of the 

very best suppliers and we look forward to our audience enjoying 
them as part of their amazing day out for years to come!” 

Tim Etchells - Managing Director SME London

TESTIMONIALS



“I’ve worked with the Swallow Events team for numerous years now 
and I can thoroughly recommend them for your event. Having 

operators who will do what they say, when they say they will do it is 
vital when running events of the size and scale we have here at 

Goodwood. It means I can focus on other areas that demand my time, 
knowing that our customers are in great hands” 

Goodwood Events Team

TESTIMONIALS



“You can always be reassured of an impeccable service 
from the Swallow Events team”  

Cowdray Park Veuve Cliquot Polo Series

TESTIMONIALS

“Beautiful, fantastic and what an amazing service.“ 

The National Trust



CLIENT PORTFOLIO



OLI
THOMAS
Managing Director 
oli@swallowevents.com
www.swallowevents.com

GREGO 
O'HALLORAN
Client Operations & Promotional Director
grego@swallowevents.com
www.swallowevents.com

NATALIE
VINCINI
Creative Brand Activations & Partnerships Director
natalie@swallowevents.com
www.swallowevents.com

STUART 
BROADHURST
Head of Client Event Digital Marketing and New Media
stuart@swallowevents.com
www.swallowevents.com

WE WOULD LOVE TO HEAR FROM YOU…
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